Rollins College

Rollins Scholarship Online
Crummer Chronicle

Newsletters

Spring 2013

Crummer Chronicle 2013
Crummer Graduate School of Business

Follow this and additional works at: https://scholarship.rollins.edu/chronicle
Recommended Citation
Crummer Graduate School of Business, "Crummer Chronicle 2013" (2013). Crummer Chronicle. 4.
https://scholarship.rollins.edu/chronicle/4

This News Article is brought to you for free and open access by the Newsletters at Rollins Scholarship Online. It has been accepted for inclusion in
Crummer Chronicle by an authorized administrator of Rollins Scholarship Online. For more information, please contact rwalton@rollins.edu.

The

C r u m m e r C h r o ni c l e
A publication for the

Crummer alumni

community

A Focus on Philanthropy
spring 2013

A Message

from the Alumni

Association President
I hope 2013 has gotten off to a great
start for each of you. The Crummer
Alumni Association is excited to have the
opportunity to update you on the school,
faculty, students, and your fellow alumni
through the Crummer Chronicle. This
edition is focused on philanthropy.
Each of us took classes at Crummer
that helped shape our outlook on
philanthropy, corporate citizenship, and
our own commitments to our careers, families, and communities. I truly
value the education that I received at Crummer and as a result I have chosen
to give back to the school both financially and with hundreds of hours of
volunteer time each year. I want to see our school, our alumni, and our
students succeed. I know that many of you give of your time and finances
to the school and to many other organizations that are making an impact
around the world. In the following pages you will learn about what some
of the members of the Crummer family are doing to have a positive impact
in their communities.
On behalf of the Crummer Alumni Association, thank you for what you do in
your organizations and communities, and thank you for staying connected.

Bob Hartmann ’79 ’06MBA
Alumni Board President

Stay Connected
Crummer Connect
Crummer Alumni Association Group
Friend Crummer Grad
@CrummerAlumni
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National Rankings
U.S. News & World Report ranked Rollins College number
one among 128 regional universities in the South in the annual
rankings of “Best Colleges.” This is the eighth consecutive year
that Rollins has been named to the top spot in this category,
which is composed of schools that provide a full range of
undergraduate and master’s-level programs.
Leadership Excellence magazine recognized the Crummer
School as the highest ranked leadership development educator
in Florida and 19th in the nation for 2012. The Center for
Leadership Development has been recognized for the past
four consecutive years for this achievement.
Princeton Review included the Crummer School in
its 2013 edition of “Best 296 Business Schools.”
The Collegiate Entrepreneurs’ Organization (CEO)
Best Chapter Business competition selected the Rollins CEO
chapter and its business, The First Movers, as a finalist among
245 CEO college chapters. The Rollins CEO chapter, run
through the Center for Advanced Entrepreneurship provides
students with outstanding tools and hands-on learning
activities. Learn more at www.rollinsceo.com.

New Programs
Rollins College is pleased to announce the creation of two
new specialized master’s degrees and an executive doctorate.
All three programs will begin at the Crummer School in
fall of 2013.

Master of Science in Entrepreneurship. Rollins’

Master of Science in Entrepreneurship will empower students
to launch, manage, and finance a rapidly growing company,
identify and evaluate market opportunities for products
and services, and think critically about the viability of an
entrepreneurial enterprise.

Master of Science in Management. Designed to help

college graduates launch their careers quickly, Rollins’ Master
of Science in Management (MSM) program targets students
who have completed an undergraduate business degree
within the past five years. MSM students can choose a general
management or international management track in order to
gain knowledge, skills, and abilities required of managers.

Executive Doctorate in Business Administration.

The Rollins College Executive Doctorate in Business
Administration (EDBA) program is the state’s first AACSBaccredited professional doctoral program for executives
who have a master’s degree in business or related advanced
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degree. Each student will work closely with a faculty advisor
for the duration of the 3-year program, and the experience
culminates with a year-long dissertation that addresses
issues and challenges that apply directly to the
executive’s business interest.
More information is available at rollins.edu/new-programs

Rollins College Campus
Construction
Major renovations to the 40-year-old Archibald Granville Bush
Science Center are currently underway, with the projected
unveiling of the new building to occur in August of 2013. The
reconfigured interior of the three-floor, 90,000 square foot
building will provide state-of-the-art learning environments
including instructional labs, classroom spaces, research labs,
and student/faculty collaborative areas near faculty offices.
Its open design will aim to encourage collaboration and an
interdisciplinary approach to the scientific process.
An extraordinary gift of a $12.5 million grant from the Harold
Alfond Foundation is currently being used toward the
construction of The Alfond Inn at Rollins, which is scheduled
to open in the summer of 2013. Located at the intersection of
East New England and South Interlachen Avenues, the Alfond
Inn is designed specifically for the Winter Park community
and will feature welcoming guest experiences at every turn.
The roughly 100,000-square-foot facility will feature 112 guest
rooms, 8,000 square feet of ballroom and meeting space, an
iconic conservatory, restaurant, elevated pool deck, bar, fitness
center, and a series of courtyards. Rollins College will own
the Inn and is co-developing the property in collaboration
with The Olympia Companies. The project architect is Baker
Barrios, and Crummer alumna Deanne Gabel ’99MBA has
been named the General Manager for the new facility. For
more information, please visit www.rollins.edu/alfondinn.

EVENTS
The Crummer Alumni Association hosts a wide variety
of events all across the country. In Central Florida, alumni
reconnect and network at annual events such as Crummer
Reunion, the Oktoberfest Scholarship Fundraiser, the
Corporate 5K, and Winter and Summer Socials. Recently
alumni also had the opportunity to enjoy an Orlando Magic
game and hear from Eric Spiegel, President and CEO of Siemens
Corporation, through the Leaders on Leadership speaker series.
Across the country City Clubs host socials, sporting events,
museum tours, and receptions. All alumni are invited to attend
any Crummer Alumni Association event, and the majority of
events are free of cost. Upcoming events are posted online at
crummerconnect.rollins.edu/events. We hope to see you there!
Alumni Summer Social

Crummer Oktoberfest Celebrity Servers

Charlotte Alumni Reception

Dallas City Club Social

Alumni Winter Social

Florida Space Coast Social

New York City Club Fall Social

Crummer Alumni at the
Magic Game

South Florida City Club at the
Marlins Game

Atlanta City Club Social

See more photos at crummerconnect.rollins.edu/photos
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P H I L A NT H RO P Y
Managing Expectations of
Today’s Nonprofit Sector
Margaret Linnane ’76 ’96MBA
Executive Director
Rollins Philanthropy & Nonprofit Leadership Center
“It is not the strongest or the most intelligent who will survive
but those who can best manage change.” -Charles Darwin

health care to hunger to literacy; from
the arts to the environment to animal
welfare; from education to religion
to employment. There are 2.3 million
nonprofit businesses in the country
providing a plethora of services.

Over the years, the nonprofit sector has
developed into a professional sector
important to both the American economy
and civil society. Limited-capacity
organizations made up of “do-good”
volunteers have evolved into “businesses
with nonprofit tax status” whose work
has become both significant and essential
to our quality of life.
Nationally, the sector contributed $804.8
billion to the U.S. economy in 2010,
making up 5.5% of the country’s GDP.
Presently, it employs about 9% of the
American workforce. In Florida, the
nonprofit sector reported revenues in
excess of $48 billion and assets of $76.2
billion. The nonprofit industry is the
fourth largest employer in the state.
Nonprofit organizations that are public
charities address every community and
individual need imaginable – from
6

The nonprofit sector resembles the
for-profit sector in many ways. It has
hundreds of large companies such as
hospitals, universities, and national
organizations (YMCA, American Red
Cross, World Vision), but it is largely
made up of small businesses with
revenues under $5 million. The tax
statuses of for-profit and nonprofit
businesses are different to be sure, but the
need for “profitability” is not. Successful
nonprofit organizations must be well
managed and operate in the black with
positive cash flow in order to provide
continuous service for the community
and paychecks for the employees.
These days, many nonprofits are
providing services that were formerly
managed and provided by federal and
state governments, e.g., foster care or
conservation. Thus, nonprofits are no
longer “grantees” but “vendors.” Today’s
nonprofit work requires good analysis of
the cost of doing business AND tracking
and analysis of results/outcomes for
clients. Expectations of nonprofits in
providing services often exceed those
of “for-profit” businesses.
Nonprofit organizations are expected
to be efficient (use funds wisely),
transparent (be open to scrutiny), and
effective (make a difference). However,

their hands are often tied by outdated
attitudes about how charities should be
evaluated and operated. Very often it is
still believed that these businesses should
not pay appropriate salaries for credible
leadership and management, should have
minimal overhead, and should not spend
money on R&D or marketing. With these
constraints, nonprofits are often slow
to expand and reluctant to take risks.
They are constantly faced with resource
challenges and long wait lists for services.
They are vulnerable to mediocrity.
Philanthropy — or community support
— continues to be vital to the provision
of services by nonprofits. The simplicity
of charitable gift-giving is moving toward
“investment philanthropy,” that is, donors
are interested in the professionalization
of nonprofits, desire engagement in
the mission, and have expectations
of performance. Nonprofits must be
financially healthy, provide excellent
service, and meet the expectations
of funders and the community.
Today’s philanthropy demands highly
functioning, effective nonprofits
beyond good intentions.
At this time, the nonprofit sector is at a
crossroads. Continued professionalization
requires committed and trained
boards of directors, and qualified and
entrepreneurial day-to-day leaders.
Those who support nonprofits and
those who rely on them for services will
continue to expect and must support
excellence in the management of these
“nonprofit” businesses.
Interested in more on the subject of
nonprofits as vital businesses? The book
by Dan Pallotta titled, Uncharitable: How
Restraints on Nonprofits Undermine Their
Potential, is enlightening.
There are many opportunities for
ongoing education and strategic action
in the nonprofit sector to help strengthen
it to meet the demands of the present
and future.
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will stem from three organizational
capabilities that foster rapid adaptation:
(1) the ability to read and act on signals
of change, (2) the ability to experiment
rapidly and frequently – not only
with products and services but also
with business models, processes, and
strategies, and (3) the ability to manage
complex and interconnected systems of
multiple stakeholders.

Stag Horn Villas - Habitat Orlando’s First Multifamily Community.

Strategic ADAPTATION in
Central Florida Nonprofits
Ronald F. Piccolo ’99MBA
Associate Professor of Management
Crummer Graduate School of Business

Adaptability is the new competitive
advantage. Most approaches to strategy
formulation and implementation assume
a relatively stable world. Organizations
of all types attempt to develop some
competitive advantage by exploiting
economies of scale, carving out a viable
niche, or leveraging existing capabilities
and resources (Reeves & Deimier, 2011).
However, globalization, new technologies,
evolving consumer demands, and
political and economic uncertainties
around the world have compromised
traditional sources of sustainable
competitive advantage. Very rarely can
an organization survive based solely on
its existing endowments. Technological
advantages are often short-lived, best
practices are easily copied by competitors,
and a strong brand image and reputation
does not consistently translate into
manageable costs or higher profits.
As a consequence, we are seeing high
levels of volatility in most industries

and markets. In 1960, the percentage
of companies that fell from the “Top 3”
rankings in their industries was just 2%.
In 2008, 14% of the top companies fell.
Since 1980, the volatility of operating
margins across industry has doubled.
The probability that an industry’s market
share leader is also the profitability leader
declined from 34% in 1950 to just 7% in
2007 (Reeves & Deimier, 2011). Clearly,
being a leader in a particular industry
or market segment is no guarantee that
revenues, operating margins, or market
share will be stable.
For the new world, adaptability may be
the competitive advantage. Organizations
that demonstrate the ability to recognize
signals from the market, and quickly
adapt accordingly, are more likely to
thrive relative to competitors. Sustainable
competitive advantage may no longer
arise from scale, positioning, or resources.
Instead, as described by Reeves and
Deimier (2011), competitive advantage

These phenomena are not unique to the
for-profit sector. As I will illustrate in
the remainder of this article, strategic
adaptability is also essential for the
most innovative and effective nonprofit
organizations. I have been fortunate in
the last eight years to serve as a volunteer,
board member, and/or consultant for
several nonprofits including Habitat
for Humanity Orlando and the Heart of
Florida United Way. In the last few years,
both have adjusted strategies, processes,
and resource allocations in response to
uncertain economic conditions, more
specific demands from investors and
donors, and clients with high expectations
for access to quality service. The following
are great examples of their strategic
adaptations.

Habitat for Humanity
of Greater Orlando
Multifamily Homes and
Neighborhood Revitalization
Since it was founded in 1976, Habitat for
Humanity has constructed affordable,
single-family homes for qualified families,
who, after investing 300-500 hours of
“sweat equity,” enjoy zero-percent interest
rate mortgages. In Orlando, this process
yielded pleasant success as the affiliate,
led by President and CEO Dee Danmeyer,
built between four to six homes per
year since 1981. However, with the real
estate market booming in 2006-2007, it
was becoming increasingly difficult for
the affiliate to purchase vacant lots at
reasonable prices and build single-family
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homes at affordable prices. Although
six new homes per year is admirable
success, the affiliate’s contribution to
the community’s need was modest.
The status quo was risky with increasing
expectations from donors, homeowners,
and other stakeholders, all while
resources were harder to acquire.
It was time for a strategic response
to the market.
After careful examination of mission,
purpose, processes, resources, and
market trends, Habitat’s Orlando affiliate
broadened it metric for measuring
progress from “homes built” to “families
placed.” Doing so created the opportunity
to build multifamily homes such that
seven families could become homeowners
on a lot where three homes would be
built. Subsequently, the affiliate purchased
a 3.9-acre site for a neighborhood of
townhouse-style condos. Stag Horn Villas,
which includes 58 units in 10 buildings, is
on a bus line just two blocks from Evans
High School. In three years since the
groundbreaking, 46 families now enjoy
a 3-bedroom, 1.5 bath, ENERGY and
WATER STAR certified home in a newly
developed community. Average monthly
mortgages including taxes, insurance,
and association fees are $650.
The shift in the manner in which progress
was evaluated at Habitat may have
been subtle, but the implications have
been significant.

Heart of Florida United Way
Investing in Results
The Heart of Florida United Way is one
of nearly 1,300 offices throughout the
8

country in the United Way of America
network, which serves to provide direct
support services and pool efforts in
fundraising and development. The
United Way attempts to identify and
resolve community issues by forging
partnerships with schools, government
agencies, businesses, and other social
service organizations. Traditionally, the
organization acts as the lead fundraising
agent for a coalition of nonprofit agencies.
The United Way then distributes funding
to nonprofits that provide emergency
services for pressing needs in the
community. In the past, partner nonprofits
were deemed United Way “partneragencies” enjoying reliable and painless
renewal of grants to support operations.
On the one hand, this process had benefits
in that partner agencies, which were
qualified primarily on their capacity
for delivering service, could plan on
an uninterrupted flow of funding from
the United Way. Demands for specific
outcomes were relatively light as were
the documentation requirements for
grant renewal. This system presumably
afforded partner agencies time to focus on
service delivery with less concern about
the availability of United Way funding.
On the other hand, this system had
risks. United Way agencies rarely
had to provide evidence that planned
interventions were achieving their
intended outcomes related to education,
health, community development, and
varied other concerns. The portfolio
of programs funded by United Way
evolved over time but not necessarily in
a systematic way that directly addressed
the community’s on-going needs.
Further, it was not clear that United
Way’s investments, which tended to
focus on immediate and emergency
services, were adequately addressing
root causes of persistent problems. Lastly,
“donors” to the United Way began acting
like “investors” seeking evidence that
contributions were being employed in

hunger

educa
ways that achieved significant impact
(i.e., return on investment). The United
Way’s traditional funding philosophy,
which had served its purpose for many
years, was becoming insufficient to satisfy
demanding stakeholders, hold partner
affiliates accountable, and systematically
address community needs.
It was time to adapt in a way that aligned
community resources and organizational
processes with desired results. As the
President/CEO of Heart of Florida United
Way noted, “In order to address critical
challenges, there is a need to deal with
the conditions that created them in the
first place – conditions that are causing
them to compound and worsen as our
population grows. Doing so calls for a
new approach for United Way. In addition
to the traditional support of direct services
and fundraising we’re known for, we
are expanding and changing the way
we do business.”
After completing a comprehensive
community needs analysis in 2008,
the Heart of Florida United Way
initiated a competitive grant process
that allowed service providers the
opportunity to obtain funding directed
toward prevention of our community’s
most pressing needs in terms of safe
communities, healthy families, financial
stability, hunger, and homelessness. The
“Investing in Results” process, largely
managed by volunteers, demands
that grantees provide evidence that
interventions achieve meaningful
impact, and attempts to align otherwise
competing expectations of the
government, business, faith-based, and
social service sectors. Consequently,
the United Way continues to serve as
a credible steward of the community’s
resources, insuring that investments
made by varied stakeholders achieve
their intended outcomes.
In sum, our environment continues to
evolve in ways that are largely unfamiliar.

r

ation
Habitat for Humanity and the Heart of
Florida United Way provide wonderful
examples of strategic adaptation in the
nonprofit sector. Just like their forprofit counterparts, the leaders of these
organizations demonstrated an ability
to read and act on signals of change,
experimented quickly with business
models, processes, and strategies, and
found ways to integrate the demands
of a complex network of stakeholders.
These significant organizational changes
were not easy. Each required the things
we have come to appreciate in superior
leadership: a bold vision, strategic
instincts, broad community support, and
unwavering persistence in pursuit of
worthwhile outcomes. Early financial and
program-oriented results for both Habitat
and the United Way suggest success for
these initiatives, providing evidence
that adaptability is indeed the new
competitive advantage.

Make A
Lasting Impression

Reeves, M. & Diemier, M. (2011). Adaptability:
The new competitive advantage. Harvard
Business Review, July, 135-141.

Buy A Brick at Crummer

Dr. Ronald Piccolo ’99MBA serves on
the Boards of Directors for Habitat for
Humanity-Orlando and the Central
Florida YMCA, as an advisory board
member for the BETA Center, and as chair
and Investing in Results council member
for the Heart of Florida United Way.

mba.rollins.edu/alumni/bricks
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The Walt Disney
Company is one of the
Crummer School’s top
alumni employers
with nearly 200 alumni
working across
the globe.

Lends A Hand
Dawn Nagy ’13MBA
Known for theme parks, blockbuster movies, and classic
storybook characters, the Walt Disney Company
has a brand that is recognizable to virtually everyone on
the planet. What started in 1923 with Walt Disney’s dreams
of a cartoon rabbit, a mouse, and the hope of bringing
happiness to children, has turned into the world’s largest
media conglomerate. Currently ranked 66th on the Fortune
500, the Walt Disney Company has gone far beyond sleeping
princesses, cartoon strips, and a small studio in Burbank to
become an empire of offices, resorts, and media networks on
six continents.

• The launch of a new joint venture with ABC News
and Univision, which broadens the reach of ABC
to Hispanic communities
• The ABC News/Yahoo partnership made Disney
the top source for online news
• The launch of the new Disney.com
• Three of Disney’s animated movies hit the screen:
Brave, Frankenweenie, and Wreck-It Ralph

Since the Crummer School and the Walt Disney World Resort
are neighbors, it’s easy to get excited about the construction of
another magical theme park like the Shanghai Disney Resort,
which broke ground in 2012. We love theme parks here in
Central Florida. Yet in just 2012 alone, Disney grew so much
more. Consider a few of the things that Disney accomplished
last year:

• The first Marvel Studios film released by Disney, The
Avengers, became the biggest U.S. opening of all time, and
the #3 film of all time with $1.5 billion in box office receipts

• The launch of Disney Fantasy, which more than doubled
Disney’s cruise business

• Oh yeah, and they acquired a little company
called LucasFilm

• The opening of Cars Land at Disney California Adventure
and the new Fantasyland at the Magic Kingdom

It looks like the seven dwarfs have been mining more than just
diamonds. 2012 brought Disney over $42 billion in revenues
and $5.6 billion in net income. One can only imagine what
the UTV acquisition will produce, and what Darth Vader
and Indiana Jones will bring in the years to come.

• The launch of 25 digital apps that reached the top
of the industry best seller list
• The launch of five #1 mobile game titles
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• Three of the top 10 entertainment series on television
are part of Disney’s ABC, including the #1 comedy
Modern Family

• The acquisition of UTV Motion Pictures, which makes
Disney India’s leading film studio, a leading TV producer
with distribution in 20 countries, and a leading broadcaster
with more than 100 million weekly viewers

$56.5 million
in cash

Disney’s
Philanthropic
Efforts
2012

$181.5 million
in product

$54 million
of in-kind
contributions

586,259
VoluntEAR
hours

Making Dreams Come True
While last year saw Disney busy breaking new ground and
scoring box office gold, it also saw Disney busy making
other types of dreams come true. Those dreams are not just
for shareholders and theme park guests, but for children
and families around the world. Disney’s philanthropic work
focuses on enhancing the well-being of children and families
through three key areas: compassion, conservation, and
creativity. Disney believes that good corporate citizenship
is not only the right thing to do, but that it should be a part
of every decision the company makes. In 2011, the company
announced a set of citizenship goals and commitments
designed to ensure the success of its global citizenship efforts.
In 2012, Disney took that commitment a step further and
announced an extensive set of targets for the next few years.
Since Disney itself covers a great deal of ground, so do
Disney’s new citizenship targets. Goals cover important topics
like environmental impact, human rights, health, and product
safety. Specific initiatives include everything from using
organic cotton in baby apparel and providing jobs for U.S.
veterans, to selling five billion servings of fruits and vegetables
and introducing a global workplace and women’s initiative.
Disney knows it has a great deal of influence and impact on
children and families, and its new targets provide a great
outline for making a difference for families around the world.
In addition to the company’s overarching global citizenship
efforts, many Disney locations have their own local initiatives.
In Central Florida, Disney supports groups like Give Kids the

World, A Gift for Music, Toys for Tots, and Second Harvest
Food Bank of Central Florida, among others. In California,
efforts are focused on organizations like Children’s Hospital
Orange County and KaBOOM!, which ensure state-of-the-art
healthcare and safe play places. Teams and projects dedicated
to local citizenship efforts can also be found in Disney offices
in more than 40 countries: Australia Disney puts efforts
toward the Stewart House, Smith Family, and the Koala and
Starlight Foundations; China Disney works with international
charities like UNICEF and local non-profits like the Chinese
Youth Development Foundation; and Canada Disney uses its
resources to support hospitals, and local organizations such as
The Daily Bread Food Bank, Dreams Take Flight, Habitat for
Humanity, and Free the Children. There are many other efforts
around the globe including efforts by Disney cast members
who are encouraged to contribute time and resources to their
communities. As a result, hundreds of thousands of volunteer
hours (or VoluntEAR hours) are donated each year.
Much like a fairy godmother, the cast members at Disney
have been hard at work making wishes come true. In 2012
the company’s philanthropic efforts totaled $292 million.
For the children, families, and communities that are touched
by Disney’s incredible generosity, Disney may very well be
the happiest place on earth. To learn more about Disney’s
citizenship efforts visit thewaltdisneycompany.com/citizenship.
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Rollins campus, 1946

During his time at Rollins, the alumnus
worked in the Carnegie Hall building, 1941.

Alumnus and his wife donate $5 Million to the
Crummer School – the largest gift in the history
of the school. Susan Haugen ’10MBA
In the mid-1940s, as soldiers returned to their homes and
families following WWII, a young man began a job as a staff
accountant at a place that would change his life, Rollins
College. As the College grew, the young accountant also grew
into positions of greater responsibility. He eventually left
Rollins to start his own accounting firm. Fifteen years later,
while his new firm was still growing, he returned to Rollins to
earn his MBA from the Crummer Graduate School of Business.
He had only praise for his education at Crummer, “The
program is first-rate. When you say you have an MBA from
Rollins, people take notice.” After earning his MBA, this
former staff accountant negotiated a merger with his firm and
Ernst & Whitney, now Ernst & Young. This made it possible
for him to retire just six years after earning his degree, but he
continued to work hard and remain active in his profession,
and with Rollins College.
Over the years, he and his wife made generous contributions
to the Crummer School to support outstanding students who
showed leadership and promise. Now that both members of
this remarkable pair have passed away, it comes to light that
they made a gift to the school of a percentage of their estate.
This gift, exceeding $4 million dollars, added to the remainder
of a charitable gift annuity totals $5 million, the largest single
gift ever received by the school in its 55-year history. The
couple has asked that the donation be invested in the Crummer
School endowment fund and that the proceeds be used as
scholarships exclusively for Crummer students.
The family has asked that this couple remain anonymous,
but the impact of their gift will be felt for generations.

Impact of the Gift
Business schools are facing new challenges every year as
enrollment in MBA programs across the country decreases.
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Competition for the top students has become stronger
as schools work to fill the classrooms.
In 2010-11, the Crummer School awarded more than
$2 million in scholarships. Each full-time student who
applies is considered for these scholarships, with the
highest awards going to those who earn a high GMAT
score, plus a significant level of quality, leadership,
and drive that will make the educational experience
stronger for every person in the classroom.
With this gift, it will be possible for the school to award more
scholarships to incoming students. For some students, this is
the deciding factor in choosing Crummer. Former scholarship
recipient, Ashlee Weisser ’09MBA commented, “I am so proud
of my degree from Crummer! It has opened so many doors
for me. But, I don’t know if I could have attended this school
without the scholarship. My undergraduate debts were already
pretty high. I would have probably gone somewhere else, or
put off graduate school for a few years.”
This anonymous gift came in the form of an estate gift that was
written into the will of the donors. There are many different
ways that this kind of gift can be made through planned
giving. A gift of this magnitude has the potential to serve as a
catalyst for others to think about their own estate plans, and
to consider the possibility of leaving their graduate school a
gift in the future. For more information on planned giving
opportunities, or if you already have made the decision to
give to the Crummer School in this manner, please contact
Amanda Hopkins at 407-646-2124.
From humble beginnings burgeons a legacy that will last
long into the future.

Thank You PMBA
Scholarship Donors

Professional MBA
Scholarship
Susan Haugen ’10MBA

There is a scholarship that is growing slowly
through gifts as small as $5.
It is being funded through donations from alumni, faculty
members, friends, and even some current students who want to
see it reach endowment level and grow more from there – and
impact the lives of PMBA students long into the future.
Once the fund reaches the endowment level of $50,000 it
will become a permanent portion of the Crummer School
endowment. The earnings from this unique fund will be devoted
exclusively to students in the PMBA program, and if all goes as
planned the first distribution will be made to a student this fall.
The PMBA fund was created by two classmates who went
through the experience of working all day, then attending
classes at night, and squeezing homework assignments and
team meetings into weekends and evenings. These two are now
a faculty member at Crummer, Dr. Ronald Piccolo ’99MBA, and
an executive at Scholastic Book Fairs, Patrick Cucci ’94MED
’99MBA. They made the decision to start something that would
impact people like themselves and others who shared that
late-night experience in the halls and classrooms of Crummer.
An anonymous donor to this fund matched every gift made from
August through December 2012, bringing the fund nearer to its
goal. As of now, $43,045.62 has been designated to this fund.
Thank you to the generous donors who have helped launch this
fund. Their names are listed on this page. Gifts will continue to
be matched through the end of May 2013. In some cases, donor’s
gifts can be matched twice – once by the anonymous donor
and again by their employer.
When you make a gift to the general scholarship fund the
money is distributed to students in the next year. With this fund,
your gift will be a permanent part of the school, and the PMBA
Scholarship can continue to grow. Are you interested in having
your name join the list of donors to this fund?

86+14+L

$6,954.38
Needed to
Reach Endowment

Ernesto J. Aleman ’11MBA
Troy C. Anderson ’01MBA
Alina C. Aneja ’06MBA
Martin B. Bel ’01MBA
Frederick A. Blecha ’99MBA
William S. Brown ’00MBA
Tania S. Calderon ’03MLS ’05MBA
David H. Callen ’86MBA
Monica L. Cameron ’10MBA
Timothy J. Castino ’11MBA
Lizzette Congora ’05 ’12MBA
Carla Cropper ’04MBA
Patrick M. Cucci ’94MED ’99MBA
Debra L. Davis ’07MBA
John Deroo
Glenn A. Dial ’93MBA
Nancy C. Divita ’10MBA
Christi E. Donnan ’08MBA
Richard Duesing ’09MBA
Stephanie Duesing ’08MBA
Cheryl D. Endy ’05MBA
Jose A. Fajardo ’10MBA
Brian F. Flaherty ’10
Kaia and Joseph Forgét
Steven J. Fortner ’05 ’12MBA
Anne Kelley ’83 ’89MBA
Charles C. Friel ’77HH ’80MSM
Jule Gassenheimer
Holly Gauthier
Stephen L. Gauthier ’82MBA
Luz Stella Gomez
Bretford J. Griffin ’09MBA
Juan P. Gutierrez ’09MBA
Sandra C. Hamberg ’96MBA
Roseann R. Harrington ’90MBA
Gail Iacono
Mark Johnston
Susan Yeaple Johnston ’93HH
’95MBA
Ronald V. Kelly ’66MBA
Jonathan Kinard ’12MBA
Joonmo Thomas Ku ’12MBA
Barbara M. Kudis ’04MBA
Anthony Lagos*
Blanca Lagos
Matthew R. Laluzerne ’11MBA
Charlie P. Lewis ’77HH

Luis A. Llop*
Ryan R. Losego ’11MBA
Marissa E. Maingot ’07MBA
Rochelle H. Matlin*
Nabil May ’04MBA
Lisa McWhirter ’01MBA
Kyle S. Meyer ’00MBA
Nathan S. Morris ’99 ’08MBA
Ralph W. Morrison ’76MSM
Dawn M. Nagy*
Jenise Osani ’12MBA
Vincent J. Pagliuca III ’93MBA
Betsy E. Peters ’05MBA
Barbara S. Phair ’78HH ’84MBA
Ronald F. Piccolo ’99MBA
Kendal M. Potesta ‘12MBA
Amy Price ’10MBA
John D. Ramsier ’03MBA
Jason C. Redditt ’02MBA
Sharyn C. Regan ’11MBA
Rachel Reuscher ’11MBA
Kevin S. Reynolds ’04MBA
Rebecca Reynolds ’04MBA
Ryan N. Rivera ’10MBA
Nicolette R. Roadcap ’11MBA
LaShalonda D. Robinson ’94
’98MBA
Michael F. Scarano ’12MBA
Erik W. Schwetje ’05MBA
Megan E. Shaeffer ’05 ’10MBA
Kristin N. Stewart ’10MBA
Christy M. Stripling*
Rachel J. Sutherland ’11MBA
Danielle K. Tavernier ’11MBA
Marissa N. Toepler
Leonard A. Tomaszewski ’66MBA
Rene J. Vazquez ’12MBA
Steven M. Vehrs ’01MBA
Mark B. Weeks ’03MBA
Jude Wilson ’07MBA
Samantha Wilson ’04MBA
Michael J. Wright ’04MBA
Lytle Wurtzel Smith ’11MBA
Alberto L. Zayas ’03MBA
Jason T. Zimmerman ’03MBA
* current student

$43,045.62
Total Received
to Date
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CR U M M ER L E G ACY

The Finfrock Four
Susan Haugen ’10MBA
Of the 6,366 living Crummer School alumni, four have
the last name “Finfrock.” It’s not the most common
name – that would be Smith with 38 alumni – and there
are other groups of four identical last names, but this
is the only group that is all from the same immediate
family, and the majority of them work for the same
company: Finfrock DMC, Inc.
Robert Finfrock began the family tradition when he
earned his MBA from the Crummer School in 1971.
He took his Business degree and combined it with
his Engineering degree from Vanderbilt University
and joined his father’s company: Finfrock Industries.
His two sons, Allen and Bill, and his daughter-in-law
Jennifer earned their MBAs in 1997. Allen, Bill, and
Jennifer were all part of the same PMBA cohort.
The Finfrock DMC company is recognized for their
innovative design of parking facilities. Jennifer, Allen,
and Bill point out that while they were attending
classes at Crummer at night, the SunTrust parking
garage (designed by Finfrock DMC) was under
construction. The parking structure was completed
at roughly the same time as the Finfrocks finished
their degree program. Though all four Finfrocks
have graduated from Crummer, the parking garage
remains one of the ways the Finfrocks have left
their mark near Crummer Hall.
Now, in the halls of Finfrock DMC, Inc., Robert
Finfrock, a member of the Crummer School Alumni
Hall of Fame, is the President, Allen Finfrock is the
Vice President of Design, and Bill Finfrock is the Vice
President of Sales. As for Jennifer Finfrock, she is the
Chief Executive Officer in charge of a mix of teenagers
and younger children all of whom also bear the last
name: Finfrock.
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CRUMMER CITY CLUBS
Crummer City Clubs provide networking, educational, cultural, family,
and other fun events across the country.

New York

Denver

Washington D.C.

San Francisco
Phoenix

Atlanta

Dallas

Houston
Tampa Bay

Re Connect
cultivate Networks

South Florida

Atlanta
Dallas
Denver
Houston
New York
Phoenix
San Francisco
South Florida
Tampa Bay
Washington D.C.

CONNECT
discover Friends

find Business

Contacts
in your backyard

Coming this summer - baseball games in every city!
crummerconnect.rollins.edu/cityclubs
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Jordan Lomas ’95MBA

Ruth Patrick ’90MBA

Karen Pierre ’86MBA

Jordan
Lomas knows
Information
Technology. His
career has led him
from previous
roles at Reed
Elsevier PLC and
Harcourt Inc., to
become a member
of Darden Restaurants’ Information
Technology senior leadership team.
Currently the Vice President of Information
Technology Business Solutions at
Darden, Jordan oversees business process
management, application and solution
development, and application support for
Darden and its family of restaurants.

A native
Floridian, Ruth
Patrick grew up
with a family
that believed
in giving back.
Through church
groups, high
school activities,
and her college
sorority, Ruth has participated in volunteer
activities for as long as she can remember.
This commitment to service led to Ruth’s
lifelong passion for helping children and
families. A recipient of the Crummer
School’s Martin Bell Scholarship for
nonprofit executives, Ruth graduated
from Crummer in 1991 and instantly
applied what she learned in the
classroom to her passion.

Karen (Casey)
Pierre’s resume
includes a list
of positions
in property
management,
sales, and
advertising.
She currently
serves as a
Senior Advertising Executive for the
CoStar Group, a provider of information
and analytic services for commercial real
estate companies.

Education certainly helped Jordan be
successful in his career. Growing up in
Los Angeles, Jordan had everything he
needed to succeed in school. Yet as early
as elementary school, Jordan knew that his
friends and classmates didn’t always have
the same tools and opportunities available.
Those early experiences led to a passion to
help children and education.
Jordan supports the students of the
Crummer School as a member of the
Leadership Advisory Board. Yet his
commitment to students certainly doesn’t
stop at the MBA level. Jordan believes
that all students deserve to have the same
opportunity, so he aims to level the playing
field. Since its inception in 1998, Jordan has
served on the board of directors of A Gift
For Teaching, an organization that provides
free resources and surplus materials to
students in need. To date the organization
has distributed over $62 million worth
of supplies to underprivileged children
in Central Florida’s public schools.
Jordan enjoys knowing that his efforts
help students help themselves. To learn
more about A Gift For Teaching visit
agiftforteaching.org.
Jordan lives in Orlando with his wife
and two children. In his free time Jordan
attends his children’s swim meets and golf
matches. He encourages each of you to find
your passion and get involved.
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Ruth’s 25+ years in the non-profit sector
includes work with the Central Florida
Police Athletic League, Girl Scouts, Adult
Literacy League, Central Florida Zoological
Society, and Harbor House of Central
Florida, a domestic violence center. She
now serves as President/CEO of BETA
Center, an organization that gives children
and parents the knowledge and support
they need for strong and healthy families.
The organization focuses on teen moms
and at-risk families, touching thousands of
lives each year. To learn more about BETA
Center visit betacenter.org
Ruth serves on a number of community
boards and committees and uses her
extensive non-profit background to educate
others as an instructor for the Philanthropy
and Nonprofit Leadership Center at the
Crummer School. Ruth cherishes her work
because every single day she feels good
going home knowing that she added
value to someone’s life.
Ruth lives in Orlando and enjoys
biking, scuba diving, kayaking,
and Sudoku puzzles.

While her professional resume outlines a
successful career, her volunteer resume is
equally impressive. A quick glance lists
a host of organizations: Texas Nature
Conservancy, Commercial Real Estate
Women, In-Sync Exotics (an exotic feline
sanctuary), New Beginnings Cat Rescue,
Operation Kindness (a no-kill animal
shelter), Vanderbilt University, Highland
Park High School, Junior League, and
Kappa Delta Sorority. Throw in her role
as the Crummer School’s Dallas City Club
president, and that’s a whopping ten
organizations. Karen has run fundraising
events, reunions, and golf tournaments,
and has served on more boards and
committees than she can count. All this
volunteer work has even lead Kappa
Delta Sorority to recently nominate
her for a national award.
What made Karen become so involved
in her community? Well, it’s a family
thing. Karen’s parents have always been
involved in charitable organizations, and
they raised her and her brother to believe
in the importance of giving back. Through
her volunteer work Karen found that she
loved the people she met, and that she
really enjoyed planning and executing
events. Above all else, she found a passion
for animals and seeing good works done
for them at animal rescue charities. She
recently found a donor who provided
funding for a pool for tigers to swim
in during the hot Texas summer.
Karen and her husband live in Dallas, and
in her free time she travels and mountain
climbs, including Mt. Kilimanjaro and
Base Camp Everest.

A L U M NI S P OT LI G H T S

More than Just a Job Title

What is TeamMBA?

Stacy Forrest ’13MBA
Immediate Past President of the PMBA Association

The Crummer School, through the
Center for Leadership Development,
is a proud member of the Graduate
Management Admission Council’s
(GMAC) TeamMBA, a global
initiative for community service by
students in graduate management
programs. In 2011, the Center for
Leadership Development earned
GMAC’s Overall Institutional Award
for its commitment to promoting
and supporting social engagement
of students through school-led
programs, services, institutional
culture, and community outreach.
Through these and other applied
programs, the Center promotes
leadership development as a process
of self-awareness, personal growth,
and skill building.

Stacy Forrest and other Rollins volunteers welcome Fern Creek Elementary students to campus.

I could not state my feelings on altruism
and volunteering better than Winston
Churchill, “We make a living by what
we do, but we make a life by what we
give.” Getting an MBA at Rollins will
lead us to bigger and better things as
we progress through life, but I think it
is essential not to forget that our titles
within our workplaces do not define us
as people. Instead it is the way in which
we live our lives for all of the 24 hours
we are given each day. We will be future
managers, leaders, and influencers within
our communities and our workplaces, and
this will provide us with opportunities to
be examples to all those around us.
The Professional (PMBA) Association has
worked hard this past year to achieve
our goal of hosting one community
service event each month, and we have
had a large percentage of students turn
out for these events and take part in our
adventures. Through these events we

have learned so much about what our
local community needs and what we can
do to help. Some of our initiatives have
been with American Red Cross, Harvest
Time International, Clean the World,
and Second Harvest Food Bank. During
the holiday season we held an annual
toy drive and participated in various
community outreach projects
that offer hope in a time when
the need is greatest.
The MBA Association, comprised of Early
Advantage students, shares our common
goal of putting the Rollins name into the
community and growing on a professional
and personal level through commitments
that raise people up from all walks of life.
They have been excellent partners with
us on food drives and events at various
charities. They have also spearheaded an
annual toy drive, which together, we were
able to gather more toys than any single
charity could accept from one donor. We

were happy to split up our donations
to several local charities in need.
Our mutual hope is that through learning
about the needs in our communities and
by going out and seeing this need first
hand, we as future leaders will continue
to take this learning out into the corporate
world. Whether we become entrepreneurs
or Fortune 500 CEOs, we will all represent
the spirit of Rollins and the idea that we
are more than just our job titles. We are
an integral part of our communities and
through outreach we can not only make
a difference but inspire others to take
the journey with us.
You can always find out about our
latest student volunteer projects
through regular email notifications
or by joining the Crummer PMBA
Association group on Facebook. We
would love to see you at our next event!
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Class Notes

Erin Carpenter
Levental ’93MBA
and husband Alex
welcomed their
daughter, Colby
Oksana, on June
8, 2012.

Faculty Memoriam
Dr. Max D. Richards, Distinguished Professor
Emeritus of Management, passed away on September
14, 2012. Born on May 23, 1923, in Nova, OH, he served
in the U.S. Navy as a supply officer during World War
II. He attended Miami University-Ohio, received his
MBA from Harvard University, and his Ph.D. from
University of Illinois. Dr. Richards was Professor of
Management at the Pennsylvania State University
where he also served as Assistant Dean and Director
of Graduate Programs and Head of the Department
of Management. For more than 20 years he was an
active member of the Academy of Management and served as the president of the
association in 1967. After retiring from Penn State, he joined the Crummer staff in
1981 as Distinguished Professor of Management. Well respected in the field of
management, Dr. Richards helped to develop the Executive MBA program, various
non-credit programs, and was instrumental in helping the Crummer School attain
its accreditation. Affectionately known as “Max the Ax” he demanded nothing
but the best from his students.
“We hired him at a time when we really needed his type of expertise,” said Steve
Gauthier ’82MBA, associate dean of operations and student services at Crummer.
“Adding his credentials really helped us with accreditation. He was ‘it’ in the field
of management. If you asked anyone who was a leader in the industry of business
administration, Max Richards’ name would have come up.”
“The Crummer School was honored to have Professor Richards on our faculty,”
said Craig McAllaster, dean of Crummer. “Given his distinguished experience before
arriving at Crummer, he brought a wealth of knowledge and a remarkable can-do
attitude. Even though I never had the pleasure of working with him, the faculty is
glowing with praise and believe he was a great teacher, colleague, and friend. He will
be missed by all and remembered by all who had the privilege of working with him
as a colleague or student.”

1970s
Will Graves ’77 ’78MBA has been
appointed as business ethics instructor
at Columbia College’s Orlando campus.

1980s
Matt Stevens ’89MBA graduated with a
Ph.D. in Construction from the University
of Florida - Dissertation: “154 Key
Management Practices and their Effect
on Overhead Efficiency for Specialty
Construction Contractors.” Stevens
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is a Senior Lecturer in Construction at
the University of Melbourne, Australia.

1990s
Roseann Harrington ’90MBA
published her first book, The
Businesswoman’s Handbook: Practical Tips
for Moving Up the Corporate Ladder. Visit
www.harringtonhandbooks.com for
more information.

Bruce Jones ’98MBA has been
named Chief Executive Officer of LCPS
Management, Inc., a company that owns
and manages two premier continuing care
retirement communities: Vicar’s Landing
in Ponte Vedra Beach and Glenmoor in
St. Augustine, Florida.
Tim Seneff ’98MBA was recently
named president of the National Christian
Foundation, a local affiliate of the nation’s
19th largest charity. Mr. Seneff moved to
the nonprofit fundraising world from the
corporate one, most recently serving as
president of CNL Financial Group.

2000s
Leilani (Lisondra) Heffler ’00MBA
has been living in Dallas (Addison) since
graduation. She is married and has 2 girls,
a six year old and 14 month old. She went
back into nursing, specifically pediatric
nursing, after a few years at a telecom
firm doing product development
and marketing.
Christopher Ramsden
’00MBA welcomed
his son Perry Charles
Ramsden on September
21, 2012 in Beverly, MA
– A Happy Baby Boy!
Kelly House
Lonesk ’01MBA
and her husband
Matt welcomed
their second son,
Ethan Wyatt, on
June 8, 2012. Ethan
joins big brother
Brandon, 3.

Robert Blews
’01 ’03MBA and
his wife Court
welcomed their
daughter Nikau
River Blews on
November 22,
2012. Nikau is
named after the
only palm tree
endemic to New
Zealand where the family resides.
Gaileon
Thompson
’01HH ’03MBA
recently joined
Citibank as Senior
Vice President,
Online Banking
within Citi’s
Global Technology
Product
Management
group.

Alexandra
Manrique
’07MBA and
Breyner Perdigão
welcomed their
daughter Daniela
on November 26,
2012. She was 7
pounds 13 ounces
and 20 inches long.
Rick ’08MBA
and Stephanie
’08MBA
Duesing
welcomed
identical twin
girls, Nora
and Hadry, to their family.
Donald ’08MBA and Maia
(Valkuchak) ’09MBA Hinkle welcomed
their first son, Maxwell, on March 4,
2012. He was 8 pounds 5 ounces and
21 ¼ inches long. The family resides
in Savannah, Georgia.
Nate Roberts
’09MBA and
Georgie Lyon
’09MBA, both
EAMBA 12
graduates,
were married
on November
14, 2012, on
the beaches of
Jamaica.

Susan Kelly Christman ’04MBA
(EAMBA) has recently joined CBRE’s
Orlando office as an appraiser specializing
in valuation of senior housing.
Erik Schwetje ’05MBA launched a
new commercial real estate firm, EWS
Advisors, on 12-12-12. The company is
based out of Winter Park, FL.
Jim Lawrence ’05MBA has recently
been appointed Senior Vice President,
Chief Supply Chain Officer at Darden
Restaurants.
David Spellman
’06MBA co-founded
UFOREA (www.
UFOREA.org), an
online travel agency
where proceeds are
donated to nonprofit
organizations selected
by the travelers.

Hannah Walsh ’09MBA (EAMBA)
graduated with her Master of Fine Arts
degree in Design Management from
Savannah College of Art and Design
(SCAD). At Rollins, Hannah was a
3/2 Accelerated Management student
completing her BA in Studio Art in 2008
and her MBA in 2009.

2010s
Daniell Robertson ’06 ’10MBA
(EAMBA) began working for
AdRoll (San Francisco, CA),
the #1 Advertising & Marketing
company on the 2012 Inc. 5000.

C.J. ’11MBA
and Jen Maier
welcomed their
son Palmer
Christopher on
June 4, 2012. He
weighed in at 8lbs
and 1 oz, and was 21 inches long. He joins
big brother Landon.
Julio Rocha
’11MBA
(PMBA 40),
principal /senior
financial advisor
at Rocha Financial
Advisor Group, was
recently elected to
the National Society
of Hispanic MBAs (NSHMBA) national
board of directors. Rocha also holds
leadership positions at several community
organizations, including the Hispanic
Business Council, Orlando Hispanic
Chamber of Commerce and Former
Orlando Chapter President and Officer
at NSHMBA.
Shelley Katz ’12MBA was promoted
to Chief Operating Officer of Children’s
Home Society of Florida. “I credit my
Rollins MBA for helping prepare me
for this next step!”
Alexandra Lang ’11 ’12MBA (EAMBA)
joined Yammer, a Microsoft Company in
San Francisco in June 2012. Yammer, the
leader in Enterprise Social Networking is
now part of the Microsoft Office Division.
Isyana (Iswan) O’Dell ’12MBA
(PMBA 40) recently opened up a new
concept called Pioneers Western Kitchen
located in Orlando, FL. In addition to the
new restaurant, Isyana and her husband
welcomed their second baby, Thomas
O’Dell, in March 2012.

3 ways

3

to share the events of your life
with your classmates:
Online: crummerconnect.rollins.edu/
classnews
Email: crummeralumni@rollins.edu

Mail: Alumni Relations Office | Rollins
College Crummer Graduate School of
Business | 1000 Holt Avenue - 2722 |
Winter Park, FL 32789
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Time for the alumni to step up to the plate

And knock it out of the park!
Make your gift online at mba.rollins.edu/alumni/give
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